
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

In the media:  

Overall current sentiment: neutral  

At present, the media is remaining relatively neutral to the discussion and are mainly reporting 

factually on the latest budget.  

Most of the stories online applaud the change and look forward to what changes it might bring to 

the industry. It is important to note however, that most discuss whether businesses are likely to pass 

the saving onto the consumer, but most don’t take a stance on either side of the debate.  

Some journalists have taken the ‘it will be cheaper for consumers’ approach to their stories, 

although as the week has progressed, there have been less of these as the reality has become 

clearer.   

In the last day, attention has turned to the wider, long-term economic impact of the UK’s borrowing 

as a result of COVID-19, taking the heat off the business vs consumer debate.  

 

Media response favouring the VAT cut as a benefit to businesses 

Merlin applauds UK theme park VAT cut and asks for permanent extension.  
Nick Varney, CEO of Merlin Entertainments, said: “We have been campaigning for a cut in tourism 
VAT for almost twenty years. Over the long term we believe it will deliver cheaper UK holidays for 
residents and attract more overseas visitors, boosting our export earnings. In the short term the cut 
to 5 percent announced today will enable hard pressed tourism and hospitality businesses to 
recover some of their losses from three months of closure and the impact of reduced capacity for 
the rest of the year.” https://blooloop.com/news/merlin-attractions-vat-cut-uk/ 
 
VAT cut for restaurants will not help while social distancing remains, IFS warns 
Ms Miller said: “With the VAT cut, I’d actually expect firms to benefit to a large extent. Many firms 
will choose not to pass through the VAT cut to consumers.” 
https://www.telegraph.co.uk/politics/2020/07/09/vat-cut-restaurants-will-not-help-social-
distancing-remains/ 

 
Vouchers and VAT reduction welcomed by south Warwickshire tourism chief.  
Helen Peters, chief executive for Shakespeare’s England, the destination management organisation 
for south Warwickshire said: “The VAT reduction will provide an immediate stimulus and help with 
the financial viability of businesses over the coming months. It is also good news that the 
government has come up with additional ways to help encourage people to visit restaurants, cafes 
and pubs especially during the quieter weekday periods.” 
https://leamingtonobserver.co.uk/news/vouchers-and-vat-reduction-welcomed-by-warwickshire-
tourism-chief-20792/ 
 

Neutral media response 

VAT cut for restaurants, pub meals and hotels: what will it mean for you? It remains to be seen 

whether businesses will pass on all, some or none of the savings to consumers, or pocket the 

difference themselves. Traditionally there has been nothing in place to force a business to cut its 

prices in line with any VAT cut, and some companies are likely to use the reduction as a way to 

rebuild their finances. However, the government has said that further guidance on the tax cut will be 

published by HM Revenue & Customs in the next few days, so perhaps we will find out more then. 
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https://www.theguardian.com/uk-news/2020/jul/08/vat-cut-restaurants-pubsmeals-hotels-

summer-statement 

 
What is VAT and how does it work? 
Chancellor Rishi Sunak is cutting the rate of value added tax (VAT) on hospitality and tourism from 
20% to 5%, from 15 July 2020 to 12 January 2021. The cut applies to food and non-alcoholic drinks as 
well as accommodation and admission to attractions across the UK. Mr Sunak said the move is to 
"get the sectors moving and to protect jobs" https://www.bbc.co.uk/news/explainers-53334098 
 

Coronavirus: Visitors may not see the thrill of VAT cut 
A reduction in VAT might not cut the price of a family trip to the rollercoasters, but venues hope it 
may give their sector less of a rocky ride. Experts predict many businesses will not cut prices, instead 
using the money to save their ailing businesses. https://www.bbc.co.uk/news/business-53340768 
 
What the chancellor's summer statement means for savers and investors  
Nicholas Hyett, Equity Analyst “A temporary VAT cut will also help to drive demand and/or boost 
margins in the sector, offsetting some of the extra costs associated with social distancing 
requirements.” https://www.hl.co.uk/news/articles/what-the-chancellors-summer-statement-
means-for-savers-and-investors 
 

Media response favouring the VAT cut as a benefit to the consumer 

 
Your UK holiday could now be significantly cheaper thanks to 15% VAT reduction.  
On Wednesday, the U.K. government announced a six-month reduction in VAT payable by patrons of 
pubs, restaurants, cafes, hotels and B&Bs — and it’s especially great news if you’re considering 
a domestic holiday this year. City A.M. reports the current tax rate of 20% on food, accommodation 
and attractions will reduce to 5% from 15 July to 12 January 2021, saving you 15%. 
https://thepointsguy.co.uk/news/15-percent-vat-reductions-uk/ 
 
How VAT cut will slash cost of takeaways by 12.5% – and you could save £50 in six months. 

Genevieve Morris, head of corporate tax at accountancy and tax firm Blick Rothenberg said: "It’s 

now a case of watch and see whether it is the consumer that benefits or the businesses 

themselves.   

"The indication from the chancellor's statement is that he expects this to reduce prices and 
encourage spending, but many businesses that have huge losses over the past few months may use 
this to boost profits, by keeping headline consumer prices the same, and pocketing the VAT saving – 
and who can blame them if they did?” https://www.thesun.co.uk/money/12067029/vat-cut-slash-
takeaway-costs/ 
 
Will I get a VAT discount or refund on my pre-booked holiday?  
Brits could save hundreds of pounds on staycations thanks to an announcement in today's mini-
Budget. The Chancellor announced a reduction in VAT to 5 per cent for the hospitality industry, 
meaning cheaper hotel and restaurant bills. https://www.thesun.co.uk/money/12066255/vat-cut-
discount-refund-pre-booked-holiday/ 
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There is also discussion emerging on how the summer Budget is not significantly supportive to wet-

led pubs. 

St Austell Brewery boss calls for more tax cuts to help pub sector 
Kevin Georgel welcomes temporary cut in VAT for hospitality but says more is needed to boost 
beleaguered industry “Beer, the UK’s national drink, has been excluded from the VAT cut and eating 
out scheme. We would urge the Chancellor to reduce beer tax and the alcohol duty review later this 
year, to protect more jobs and help our industry to bounce back.” https://www.business-
live.co.uk/enterprise/st-austell-brewery-boss-calls-18574261 
 

VAT cut for UK hospitality excludes alcohol 
Miles Beale, WSTA chief executive, said the exclusion of alcohol from the scheme was 
“disappointing”. https://www.thespiritsbusiness.com/2020/07/uk-chancellor-to-cut-vat-for-bars-
and-pubs/ 
 

 

 

 

On social media:  

Overall current sentiment: positive toward businesses 

At present, the online discussion seems to be dominated and led by high-profile business owners 

and industry leaders. Due to this, they are pushing the business message and making it clear that it is 

unlikely businesses will pass the saving onto consumers.  

However, this is a topic that is sparking debate and generating back and forth disagreements. 

Social media response favouring the VAT cut as a benefit to business 
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Neutral social media response 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Social media response favouring the VAT cut as a benefit to the consumer 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


